
Site Content Plan

<To make copy of this file on your own machine or diskette, choose Save As from the File menu and change the Save In: folder to a folder on the C:\ or diskette drive.>

Goals 

Success measures

To determine whether the content is helping to achieve the website’s purpose, we’ll gather and evaluate the following data:

Audiences
Primary audience:

	Personal characteristics
	

	Computer expertise
	

	Top audience objectives
	1. 

2.

3.



	Top obstacles to site use
	1.

2.




Secondary audience
	Personal characteristics
	

	Computer expertise
	

	Top audience objectives
	1. 

2.

3.



	Top obstacles to site use
	1.

2.




Site style
<The style can be conveyed by two or three adjectives that describe the site’s personality. Refer to other sites as examples of the style you want your site to have.>

Content inventory

<List the different kinds of content you plan to include on the site. For each item, specify who the content is designed for (primary audience=1, secondary=2, or both), how important it is to include the content (high, medium, low), how often you’ll change the content (e.g. weekly, monthly, as needed), and what it consists of.>

	Content
	Audience
	Priority
	Update freq.
	Description

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


Content categories

<Put the items from the content inventory into groups that make sense to the site’s audience.>

	Category 1: 
	Category 2: 
	Category 3:

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


	Category 4: 
	Category 5: 
	Category 6:

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


Personas & Scenarios

<Create two fictional audience members and describe how each will use different parts of the site to accomplish their objectives.>

Persona 1

	Name:
	

	Age:
	

	Occupation:
	

	Personality:

<relevant personal characteristics, e.g. “patient” or “easily frustrated”>
	

	Personal info:

<other details relevant to website use, e.g. family, hobbies>
	

	Web/computer usage:
<type of machine, connection, amount of time spent online>
	

	Attitudes, knowledge:
<relevant opinions & concerns about task, technology, Web>
	

	Information resources:

<frequent sources of information, e.g. newspaper, colleagues) 
	

	Goals:
<relevant life, career goals>
	

	Task objectives:
<tasks to accomplish on site>
	


Scenario 1:

Persona 2
	Name:
	

	Age:
	

	Occupation:
	

	Personality:


	

	Personal info:

	

	Web/computer usage:

	

	Attitudes, knowledge:

	

	Information resources:


	

	Goals:


	

	Task objectives:


	


Scenario 2:

Search engine optimization
<Identify the 3-4 key words or phrases that someone would use to search for your website on Google or another Search engine. Use these terms on your home page, its page title and description, and other important pages of your site.>

Key terms:   

Page titles and descriptions:
	Page
	Title
	Description

	Home
	
	

	
	
	

	
	
	

	
	
	

	
	
	


Site organization

<Arrange the content groups into a hierarch by putting each content item into a box (add or delete boxes as necessary). Using dotted lines, add secondary links.>







Home page prototype

<Put primary content categories in the left navigation column and the site introduction and spotlight links in the main content area.>

	

	Home Page


	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	


Second-level page

<Lay out the content for a second-level page of the site>

	

	Home
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